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Assignment Set – 1


Q1. What is the role, relevance and trends of retailing? Explain the key features of social marketing. 5+5	
Ans 1.
Role, Relevance and Trends of Retailing; Key Features of Social Marketing
Role and Relevance of Retailing
Retailing plays a pivotal role in the economic structure by serving as the final point of the distribution channel, connecting producers with consumers. It provides the public access to a wide variety of goods and services at convenient locations and competitive prices. Retailers not only sell products but also offer value-added services like home delivery, product customization, and customer support, making them essential to consumer satisfaction. They influence production trends by acting as a feedback channel from consumers to manufacturers. The retail sector also significantly contributes to GDP and employment 
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Q2. Explain various factors affecting retail consumer behavior. Discuss the elements of a print advertisement.	5+5	
Ans 2.
Factors Affecting Retail Consumer Behavior; Elements of a Print Advertisement
Retail Consumer Behavior
Retail consumer behavior refers to the actions and decision-making processes of individuals in purchasing goods or services. Multiple factors influence this behavior, including psychological, social, cultural, economic, and personal aspects. Cultural factors such as traditions, values, and norms significantly shape consumer preferences. In India, for example, religious festivals like Diwali and Eid influence shopping patterns. Family background, education, and regional traditions further affect brand perception and product selection. 

Q3. Explain the scope of direct marketing. Explain the role of digital marketing. 5+5
Ans 3.
Scope of Direct Marketing and Role of Digital Marketing
Direct Marketing
Direct marketing refers to the process of communicating with potential or existing customers without the involvement of intermediaries. It involves targeted communication using tools like emails, SMS, telemarketing, catalogues, flyers, and direct mail. Unlike mass marketing, direct marketing aims at measurable, one-on-one interaction, resulting in immediate customer feedback. The scope of direct marketing has widened with the rise of customer databases, CRM systems, and data analytics. Businesses can personalize content and track consumer 

Assignment Set – 2


Q4. Discuss the features and types of network marketing. Explain E-Payment system.
Ans 4.
Features and Types of Network Marketing; Explanation of E-Payment System
Features of Network Marketing
Network marketing, also known as multi-level marketing (MLM), is a business model where a company distributes products or services through a network of independent distributors. These distributors earn income not only through direct sales but also by recruiting new members into the network. One key feature of network marketing is low entry cost, making it accessible to people from various financial backgrounds. It allows individuals to work flexibly, often from home, and at their own pace. The personal selling approach emphasizes 

	
Q5. Explain the various categories where security risk is involved on the internet. Distinguish between credit card and debit card.	5+5	
Ans 5.
Security Risk Categories on the Internet; Difference Between Credit Card and Debit Card
Categories of Security Risk on the Internet
With the expansion of digital retail and e-commerce, various security risks have emerged that threaten user data and online operations. One of the most prominent categories is data theft, where hackers gain unauthorized access to sensitive personal or financial data. This often happens through phishing attacks, spyware, or unsecured websites.
Another major category is identity theft, where cybercriminals impersonate individuals by stealing login credentials or social security numbers. This enables them to make fraudulent transactions or apply for loans in the victim’s name. Malware attacks, including ransomware, 


Q6. Elaborate Limitation of Electronic Data Interchange. Distinguish between traditional Vs E-Marketing.  5+5	
Ans 6.
Limitations of Electronic Data Interchange; Traditional Marketing vs E-Marketing
Limitations of Electronic Data Interchange (EDI)
Electronic Data Interchange (EDI) refers to the electronic transmission of business documents such as invoices, purchase orders, and shipping notices between trading partners in a standardized format. While EDI offers several advantages such as faster processing and reduced errors, it also has significant limitations.
One major limitation is the high implementation cost. Setting up EDI requires substantial investment in software, hardware, and employee training. Small and medium-sized 

