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Assignment Set – 1

1. Evaluate the significance of each essential element in ensuring the enforceability of a contract under the Indian Contract Act, 1872. 2+8	
Ans 1.
A contract is a legally enforceable agreement that creates obligations between two or more parties. The Indian Contract Act, 1872, lays down the legal framework for contracts in India, ensuring that agreements made between parties are valid and binding. For an agreement to become a contract, it must include specific essential elements. Without these, the agreement is void, voidable, or unenforceable.
Essential Elements of a Valid Contract
1. Lawful Offer and Acceptance
One of the most fundamental elements is a lawful offer and acceptance. A contract begins 
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2. Discuss the different modes of dissolution of a partnership firm under the Indian Partnership Act, 1932. 10	
Ans 2.
The dissolution of a partnership firm refers to the termination of the relationship between partners and the end of business activities carried on jointly. When a firm is dissolved, all assets are realized, liabilities are paid, and any remaining surplus is distributed among the partners. The Indian Partnership Act, 1932, provides a comprehensive framework under Sections 39 to 55 for various modes of dissolution to ensure fairness and transparency in 

3. Assess the importance of each essential element in determining the validity of a contract of sale under the Sale of Goods Act, 1930. 10	
Ans 3.
The Sale of Goods Act, 1930 governs contracts related to the sale and purchase of goods in India. It defines a contract of sale as an agreement whereby the seller transfers or agrees to transfer the ownership of goods to the buyer for a price. However, not every agreement to sell goods qualifies as a valid contract. Certain essential elements must be present to ensure that 

Assignment Set – 2

4. Illustrate how companies in India implement CSR activities in compliance with the provisions of the Companies Act, 2013. 10	
Ans 4.
Corporate Social Responsibility (CSR) refers to a company’s ethical obligation to contribute positively to society, beyond profit-making objectives. It involves initiatives for social development, environmental protection, and community welfare. The concept was formally introduced into Indian corporate law under Section 135 of the Companies Act, 2013, which made CSR a legal requirement for eligible companies.
CSR Provisions under the Companies Act, 2013
According to Section 135, CSR provisions apply to companies that meet any of the following 


5. Discuss the rights of consumers under the Consumer Protection Act, 2019. 10	
Ans 5.
The Consumer Protection Act, 2019 was enacted to safeguard consumer interests and ensure fair trade practices in India. It replaced the 1986 Act to address modern market challenges such as e-commerce, online fraud, and misleading advertisements. According to the Act, a consumer is any individual who purchases things or makes use of services for consideration. Additionally, the Act establishes various rights that are designed to protect customers from 


6. Explain the concept of a patent and describe the procedure for obtaining one under the Indian Patent Act, 1970. 3+7	
Ans 6.
A patent is an exclusive legal right granted to an inventor for a new invention or process that offers a novel way of doing something or provides a technical solution to a problem. The Indian Patent Act, 1970, governs patent registration in India and provides protection to inventors by preventing others from making, using, or selling their invention without permission for a specific period—usually 20 years.
Concept and Importance of a Patent
Patents encourage innovation by rewarding inventors with exclusive rights while promoting 


