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Assignment Set – 1


Q1. Describe the steps for analysing a foreign market and their importance in the buying process. 5+5	
Ans 1.
Steps for Analysing a Foreign Market and Their Importance in the Buying Process 
Analysing a foreign market is a critical aspect of international buying because it helps retailers understand demand, competition, cultural preferences, and legal requirements of a new region. A systematic analysis ensures informed decisions, reduces risks, and improves the success rate of international sourcing.
1. Market Research and Data Collection
The first step is collecting reliable information about the foreign market. Retailers analyse market size, demand patterns, customer demographics, cultural behaviours, and economic 
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Q2. Assess the significance of vendors in the retail supply chain and highlight the key characteristics that set them apart from other types of suppliers in the retail industry. 5+5	
Ans 2.
Significance of Vendors in Retail Supply Chain & Key Characteristics That Set Them Apart 
Vendors play a crucial role in the retail supply chain by supplying goods, maintaining product quality, and ensuring smooth replenishment. Their contributions significantly impact inventory efficiency, customer satisfaction, and overall business performance. Understanding their importance and the characteristics that differentiate them helps retailers select reliable 


Q3. Discuss the various types of retail stores and their unique characteristics and advantages.  4+3+3	
Ans 3.
Types of Retail Stores & Their Unique Characteristics and Advantages 
Retail stores operate in various formats to serve diverse customer needs. Each type of store offers distinct features, product assortments, and benefits, helping retailers target specific market segments effectively. The major types include department stores, specialty stores, and convenience stores. Each has unique characteristics and distinct advantages.
1. Department Stores 
Department stores are large retail establishments that offer a wide variety of goods under one 


Assignment Set – 2


Q4. What are the key factors that make planned buying essential in retail? 10	
Ans 4.
Key Factors That Make Planned Buying Essential in Retail 
Planned buying is a systematic and structured approach to purchasing merchandise based on research, forecasting, budgeting, and sales analysis. Instead of buying impulsively or irregularly, planned buying ensures that retailers acquire the right merchandise, in the right quantity, at the right time, and at the right price. Planned buying strengthens profitability, customer satisfaction, and inventory efficiency. Several key factors make planned buying 


Q5. Analyse the significance of social media monitoring in gathering primary data. 10
Ans 5.
Significance of Social Media Monitoring in Gathering Primary Data 
Social media monitoring refers to observing, tracking, and analysing conversations, interactions, and user-generated content across digital platforms. It has become an important method for collecting primary data because customers actively share opinions, preferences, and experiences online. Retailers use this real-time data to understand market behaviour, 


Q6. Explore the significance of negotiation in the retail sector. 10	
Ans 6.
Significance of Negotiation in the Retail Sector 
Negotiation is a vital skill in the retail sector because it directly affects buying costs, supplier relationships, profit margins, and product availability. Retailers negotiate with vendors, distributors, logistics partners, and service providers to secure favourable terms. Effective negotiation helps retailers achieve operational efficiency and competitive advantage.
1. Cost Reduction and Better Pricing
One of the most important benefits of negotiation is cost savings. Retailers negotiate product 

