	SESSION 
	AUG - SEP 2025 

	PROGRAM 
	B.COM 

	SEMESTER 
	V

	COURSE CODE & NAME 
	DCM 3104 E-COMMERCE

	
	

	
	




Assignment Set – 1


Q1. Define e-commerce. Explain its advantages and disadvantages. 2+4+4	
Ans 1.
E-Commerce
E-commerce, short for electronic commerce, refers to the buying and selling of goods and services through electronic platforms, primarily the internet. It includes all forms of commercial transactions that involve the exchange of data, funds, or goods between businesses, consumers, or governments using digital networks. According to the World Trade Organization (WTO), e-commerce covers the production, distribution, marketing, sale, and delivery of goods and services by electronic means. In essence, it eliminates geographical 
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Q2. Explain in detail the main functions of e-commerce.  10	
Ans 2.
Main Functions of E-Commerce
E-commerce performs several key functions that facilitate online business operations. These functions encompass the entire process of buying, selling, marketing, payment processing, and customer support through electronic means. They ensure that businesses and consumers can conduct transactions securely, efficiently, and transparently.
1. Buying and Selling Function
The most fundamental function of e-commerce is to enable online buying and selling of 


Q3. Explain the main business models in detail. 10
Ans 3.	
E-commerce operates through various business models that define the relationship between buyers, sellers, and intermediaries. These models differ based on target audiences, revenue generation, and product offerings. Understanding these models helps businesses choose the most suitable framework for their operations and growth strategies.
1. Business-to-Consumer (B2C) Model
In this model, businesses sell directly to consumers through online platforms. It is the most 

Assignment Set – 2

Q4. Explain the process of cryptography in detail.	10	
Ans 4.
The Process of Cryptography 
Cryptography is the science of securing information by transforming it into an unreadable format to prevent unauthorized access. In the context of e-commerce, cryptography ensures confidentiality, integrity, and authentication of data transmitted between users and servers. As online transactions increase, cryptography plays a crucial role in protecting sensitive 


Q5. What do you mean by e-marketing? Differentiate it with traditional marketing. 2+8
Ans 5.
E-Marketing
E-marketing, or electronic marketing, refers to the use of digital technologies and the internet to promote, distribute, and sell products or services. It includes various online activities such as search engine optimization (SEO), social media marketing, email campaigns, and online advertising. Unlike traditional marketing, which relies on physical channels like print, television, and radio, e-marketing uses digital platforms to reach a global audience instantly 


Q6. What do you mean by m-commerce? Explain the main components of M-commerce?	2+8
Ans 6.
M-Commerce
M-commerce, or mobile commerce, refers to the process of buying and selling goods and services using wireless handheld devices such as smartphones and tablets. It is an extension of e-commerce that enables consumers to perform transactions anytime and anywhere through mobile internet. Mobile banking, digital wallets, and mobile applications are key examples of m-commerce in action. With the rapid growth of mobile technology and 4G/5G 
