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Assignment Set – 1


Q1. Critically analyse the impact of rural–urban disparities on India’s overall economic growth.10	
Ans 1.
Impact of Rural–Urban Disparities on India’s Economic Growth 
Rural–urban disparities refer to the uneven distribution of income, opportunities, infrastructure, and social services between India’s rural and urban regions. While urban India has experienced rapid industrialisation, better education, modern healthcare, and higher employment opportunities, a large portion of rural India continues to face underdevelopment. These disparities significantly influence the pace and quality of the country’s economic 
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Q2. Discuss the key drivers of growth in rural markets with suitable real-world examples. 10
Ans 2.
Key Drivers of Growth in Rural Markets 
Rural markets have emerged as one of the fastest-growing segments of the Indian economy due to rising incomes, improved connectivity, digital penetration, and government-led development programs. Companies across FMCG, telecom, banking, agriculture, and e-commerce sectors are recognising the potential of rural consumers. Understanding the key drivers propelling this growth helps marketers design strategies tailored to rural needs.
Increasing Rural Income and Employment
One of the most significant drivers is the rise in rural income due to agricultural growth, 


Q3. Compare and contrast rural and urban markets in terms of infrastructure, consumer behaviour, and marketing challenges.	10	
Ans 3.
Comparison Between Rural and Urban Markets: Infrastructure, Consumer Behaviour, and Marketing Challenges 
Rural and urban markets differ significantly due to variations in socio-economic conditions, access to infrastructure, consumer lifestyles, and cultural influences. Understanding these differences is essential for developing effective marketing strategies that address the unique needs of each segment. While urban markets have matured with high competition and 


Assignment Set – 2


Q4. Evaluate the usefulness of SWOT analysis in developing rural marketing strategies with examples. 10	
Ans 4.
Usefulness of SWOT Analysis in Developing Rural Marketing Strategies 
SWOT analysis—examining Strengths, Weaknesses, Opportunities, and Threats—is a powerful planning tool used by marketers to understand both internal capabilities and external market conditions. In rural marketing, where diversity, uncertainty, and unique socio-economic characteristics prevail, SWOT becomes especially valuable. It helps companies identify ways to leverage their strengths, overcome weaknesses, exploit growth 


Q5. Discuss the different approaches to rural segmentation and their effectiveness. 10
Ans 5.
Approaches to Rural Segmentation and Their Effectiveness 
Rural segmentation refers to the process of dividing the rural market into smaller, homogeneous groups based on shared characteristics. Rural markets in India are diverse, scattered, and culturally complex, making segmentation essential for effective marketing. A well-designed segmentation approach helps companies allocate resources efficiently, design suitable products, and communicate effectively.
Demographic Segmentation
Demographic segmentation divides rural consumers based on age, gender, income, education, and occupation. This approach is effective because rural households vary significantly in 


Q6. Discuss the strategic role of advertising in influencing rural consumer behaviour. 10
Ans 6.
Strategic Role of Advertising in Influencing Rural Consumer Behaviour 
Advertising plays a crucial role in shaping rural consumer behaviour by increasing awareness, building trust, and creating brand familiarity. Rural consumers have distinct characteristics influenced by culture, tradition, media accessibility, and income patterns. Therefore, advertising strategies in rural areas must be simple, relatable, culturally aligned, 

