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Assignment Set – 1

Q1. Explain the classification of retail business done on merchandises offered and based on ownership. 10
Ans 1.
Classification of Retail Business Based on Merchandise and Ownership 
Retail businesses can be classified in multiple ways depending on the products they offer and the form of ownership under which they operate. These classifications help retailers position their stores, target customers effectively, and design suitable business strategies. Understanding these classifications also allows businesses to identify competitive advantages and operational needs in the dynamic retail environment. Two of the most important bases of classification are merchandise offered and ownership structure, both of which play a direct 
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Q2. Explain the idea of multichannel retailing and discuss how it advantages retailers in the current marketplace. 10
Ans 2.
Idea of Multichannel Retailing and Its Advantages 
Multichannel Retailing
Multichannel retailing refers to the practice of engaging customers through multiple platforms such as physical stores, websites, mobile apps, social media marketplaces, call centers, and third-party e-commerce platforms. Instead of relying on a single channel, retailers create multiple touchpoints that allow customers to browse, compare, purchase, and interact with the brand through their preferred medium. The growth of digital transformation, widespread internet access, and evolving customer expectations has made multichannel 

Q3. How is a retail strategy formulated? Highlight the major stages in the process and explain the significance of each stage in building a successful strategy. 10
Ans 3.
Formulation of Retail Strategy and Its Stages 
Formulating a retail strategy involves identifying the long-term direction a retailer aims to pursue in order to achieve sustainable competitive advantage. A well-developed retail strategy serves as a roadmap, guiding decisions related to merchandise, pricing, store layout, customer service, and promotional activities. Given the rising competition and evolving consumer behavior, retailers must rely on structured strategic planning to ensure consistent 
	

Assignment Set – 2


Q4. Define Foreign Direct Investment (FDI) and explain its relevance to the retail sector in India. 10
Ans 4.
Foreign Direct Investment (FDI) and Its Relevance to the Retail Sector in India 
Concept of FDI
Foreign Direct Investment (FDI) refers to investment made by an individual, company, or government from one country into business interests located in another country. Unlike portfolio investment, where investors merely buy financial assets, FDI involves acquiring ownership, management control, or significant influence over business operations in the host country. This may occur through establishing subsidiaries, opening new stores or factories, entering joint ventures, or acquiring stakes in existing businesses. FDI is seen as a major 
	

Q5. What recommendations can be given to retailers for enhancing their engagement and connection with customers? 10
Ans 5.
Recommendations for Retailers to Enhance Customer Engagement and Connection 
Customer engagement has become one of the most important priorities for modern retailers because consumers today expect personalized interactions, convenience, transparency, and consistent service across all touchpoints. Engagement is no longer limited to transactional interactions; it involves emotional connection, trust-building, and long-term relationship management. Retailers who successfully engage customers experience higher loyalty, stronger brand advocacy, and increased lifetime value. Several strategies can help retailers 

	
Q6. Explain the concept of business ethics and the significance of ethical conduct in the retail sector. Discuss how adhering to ethical practices can impact consumer trust and the reputation of a brand. 10
Ans 6.
Business Ethics and Its Significance in the Retail Sector 
Business Ethics
Business ethics refers to moral principles and standards that guide behavior in the business environment. Ethical conduct ensures fairness, transparency, responsibility, respect, and integrity in interactions with customers, employees, suppliers, and society. In the retail sector, where businesses directly interact with consumers, ethical behavior becomes crucial for building trust and maintaining a positive brand reputation. Ethical practices influence pricing, sourcing, advertising, employee treatment, data privacy, and environmental responsibility. As 

	
	
	



