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Assignment Set – 1

Q.1. Explain the development of modern retailing and discuss the major retail formats in India. (5+5 = 10 Marks)
Ans 1.
Modern retailing has evolved from traditional unorganized trade through organized chains to technologically sophisticated omnichannel commerce. India's retail sector, the world's fifth largest, has undergone transformative change over recent decades driven by urbanization, rising incomes, foreign direct investment liberalization, and digital technology adoption.
Development of Modern Retailing in India
Indian retailing evolved through distinct phases. The pre-liberalization era was dominated by small family-owned stores, weekly markets, and government-run cooperatives. The 1991 
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Q.2. What is multichannel retailing? List the importance of ownership structures in modern retail organizations. (2+8 = 10 Marks)
Ans 2.
Multichannel retailing is the strategy of selling products through multiple distribution channels simultaneously, enabling customers to purchase through whichever combination of physical stores, websites, mobile applications, catalogues, and social commerce platforms best suits their needs. It has evolved into omnichannel retailing, which further integrates these channels to provide seamless customer experiences regardless of how customers choose to 

Q.3. Describe the process of developing an effective retail strategy. (10 Marks)
Ans 3.
Retail strategy is the comprehensive plan that defines how a retail organization will achieve its commercial objectives by positioning itself distinctly in the marketplace, serving defined customer segments, and deploying resources to create sustainable competitive advantage. Developing an effective strategy requires systematic analysis, clear choices, and disciplined execution.
Step One - Environmental and Market Analysis
Strategy development begins with thorough external environment analysis. PEST analysis 

Assignment Set – 2

Q.4. Elaborate on the advantages and challenges as a retail growth strategy. (10 Marks)
Ans 4.
Retail growth strategies enable organizations to expand their market reach, revenue, and competitive position through various expansion approaches including organic store rollout, franchising, acquisition, and international expansion. Each growth path offers distinct advantages while presenting specific operational and financial challenges that management 

Q.5. Discuss the role of Information Technology in modern retailing. (10 Marks)
Ans 5.
Information technology has fundamentally transformed every dimension of modern retailing, from customer engagement and supply chain management through store operations and financial performance analysis. IT capabilities now determine competitive differentiation in ways that were unimaginable in the pre-digital era of retail.
Point of Sale and Customer Transaction Management
Modern point-of-sale systems process transactions, manage loyalty programs, apply 

Q.6. List the ethical and legal aspects of retailing and explain the importance of corporate social responsibility in retail businesses. (5+5 = 10 Marks)
Ans 6.
Ethical and legal compliance in retailing is both a regulatory requirement and a strategic necessity in an era where consumer awareness, social media scrutiny, and stakeholder expectations require retailers to operate with transparency, fairness, and genuine commitment to social and environmental responsibility.
Ethical and Legal Aspects of Retailing
Consumer protection laws require accurate product labeling, truthful advertising, clear 

