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Assignment Set – 1


Q.1. Explain the concept and importance of Managerial Economics. (10 Marks)
Ans 1.
Managerial Economics is a branch of economics, which applies macroeconomic principles, tools and methodologies to help business managers make informed business choices. It provides an intermediary between economic theory and actual business practice. While traditional economics focuses on describing how economies function in a prescriptive manner, management economics is not by nature. This means it gives concrete guidance regarding how to make the best decisions 
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Q.2. Explain the concept of utility in economics and distinguish between the Cardinal and Ordinal approaches to utility. (10 Marks)
Ans 2.
The concept of utility is fundamental in economics. It is happiness, enjoyment or benefit that a consumer derives from consuming a good or product or. It is a subjective measure and can vary from one user based on preferences, tastes, and the circumstances. Utility is the underlying concept behind consumer theory. It is the reason consumers make the choices they have to make when it comes to dividing their earnings between various products and services. 
Concept of Utility 
The concept of utility in economics is not a fixed or observable quantity but rather it is a concept 


Q.3. Explain in detail the concept of Consumer Surplus. (10 Marks)
Ans 3.
The concept of consumer surplus is the most important concept in microeconomics that measures the benefit to an individual consumer's economy that is able to enjoy when they have the opportunity purchase something for prices that are lower than maximum price they were willing to pay. It is the difference between what consumers are prepared to pay for a thing and what they will would pay in the marketplace. Alfred Marshall first formalised this notion using the concept 

Assignment Set – 2

Q.4. Explain in detail, the concept of Cost Analysis in Managerial Economics. (10 Marks)
Ans 4.
Cost analysis is one of the most important areas of management economics. It is a thorough examination and analysis of different kinds of expenditures a business has in the process of producing products or services, and also the relation between costs and production. Understanding cost behaviour enables managers to make informed choices about manufacturing 

Q.5. Elaborate upon the concept of production in economics. (10 Marks)
Ans 5.
Production is an essential economic process that involves change of raw materials or other elements that are produced into final goods and services that satisfy human demands. It's not just about physical manufacturing. It also encompasses any activity that adds utility or value a product or service. Production is at the heart of every economic endeavor and is a key element in 


Q.6. Enumerate in detail the different types of market structures in economics. (10 Marks)
Ans 6.
A market structure refers the characteristics of an organisation in an market which define the level of competition among companies and the level of ability to price held by sellers. Market structure is a significant factor in how businesses behave with respect to output, pricing, marketing, and innovation. Economists classify markets into four major types, which are based on the amount of sellers available, the degree of differentiation between products, ease of entry and 
